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Facebook Groups versus Fan Pages 
 
So what’s better – a Group or a Fan Page? 
 
Here’s the really short answer - it doesn’t matter because you should set up both a 
Group and Fan Page.  
 
Personally I prefer Groups to Fan Pages because I like to get an email notification 
into each Group member’s email inbox. Fan Pages send an update to Fans but the 
update doesn’t arrive as an email in their inbox. 
 
At the same time I prefer some of the features and functionality that you get from a 
Fan Page but ultimately the ability to send a mass email to every group member is the 
most important feature to my business. 
 
It’s important to know how Groups and Fan Pages are different and how to get the 
maximum value out of each tool. 
 
It’s also important to know that Fan Pages and Groups have a number of overlapping 
features. They’re both designed to allow a large number of Facebook members to 
connect with you and both have tools that allow you to invite, interact and 
communicate with members or fans. There are differences in how you invite, interact 
and communicate and this is the source of the debate between Fan Pages versus 
Groups. 
 
Don’t forget that the rules for Fan Pages and Groups aren’t set in stone. Facebook 
regularly updates and changes its rules as they try to either improve or protect the 
platform. Their updates may be good or bad for your social media marketing strategy. 
 
Finally, you need to understand very clearly how your messages or posts are published 
or delivered to your fans and members. I’m not afraid to tell you that it’s frankly quite 
confusing as you need to understand the difference between news feeds, live feeds, 
status updates, activity updates and messaging. Facebook doesn’t have a clear guide 
on how it all works and most gurus don’t understand the subtle differences 
concerning how information is shared.  
 
Number of Members / Fans 
 
You can have an unlimited number of members and fans.  
 



There is a limitation on Groups whereby after you reach 5,000 members you can no 
longer send out a mass message to the entire Group. 
 
Advantage – Fan Page 
 
Invite to Join 
 
The invitation process is very different for Fan Pages and Groups. 
 
i. The invitation process 
 
Fan Pages allow you to Suggest to Friends.  
 

 
 
Groups allow you to invite friends to join.  
 

 



 
Advantage  - Tie 
 
ii. Who can invite? 
 
Fan Pages allow anyone to Suggest to Friends. You don’t need to be a fan or even a 
friend to suggest a Fan Page. 
 
Groups only allow Group Admin to send out invitations. You can temporarily 
appoint a Group Admin and then allow the new Group Admin to mass invite all their 
contacts. 
 
Advantage – Fan Pages 
 
iii. How is the invitation sent? 
 
Fan Pages send a message to your email inbox inviting you to become a fan.  
 

 
The message is a standard message and does not include a personal message. You can 
only send a suggestion to your friends which you do by clicking on the profile picture 
of each friend. This is very time consuming if you have many friends. 
 



 
 
 
Groups allow you to invite all your friends, add email addresses, import your address 
book and import a file from your computer. You can also attach a personal message 
to the invitation. The invitation is sent as an email to your email inbox. 
 

 



 
This is a huge hidden advantage for Groups as you can import a list of contacts. The 
invitation is sent by Facebook so your deliverability will be almost 100%.  
 
Power Tip – There is a work around to mass invite a list of contacts to a Fan page. 
You need to add the Event application to your Fan Page and then invite your contacts 
to an event connected to the Fan Page. You can attach a personal message to the 
event invitation.  
 
Advantage - Groups 
 
iv. Entire Invitation Process 
 
When you look at all the advantages and disadvantages I think the best overall feature 
is the ability to import lists. 
 
Overall Advantage – Groups 
 
Communication 
 
i. Send a message 
 
Fan Pages allow you to send an update to all Fans.  
 

 
 
When you send an update a message is sent to your inbox and stored in the Updates 
folder. The problem with this is your inbox is defaulted to your messages folder and 
very few people ever check their Page Updates. 
 



I wonder how many of your fans will ever see the Fan Page updates. 
 

 
 
Groups allow you to send a message to all Group members as long as your Group has 
less than 5000 members. After 5000 members you can’t send a message to the Group. 
 
Here’s a screenshot of one of my groups with fewer than 5,000 members: 
 

 
 



Now here’s a screenshot of the Group with more than 5,000 members. Do you see 
what’s missing from this picture? 
 

 
 
That’s right – I can’t send a message to the Group members. 
 
ii. Post to Wall 
 
Fan Pages allow you to post to the Fan Page Wall.  
 

 
 



The post is published to your live feed. The main problem with this is most fans have 
their feed set to News Feed and not Live Feed. This means that most fans will not see 
the post. 
 

 
 
 
The post also appears in your Pages tab. 
 

 
 
This is also a problem because few fans will ever check their Pages folder and 
consequently few fans will see your post. 
 



Share 
 
Both Fan Pages and Groups allow you to “share” the Group or Fan Page. 
 
Both Fan Pages and Groups allow you to post the “share” to your personal profile 
and you can add a personal message.  
 

  
 
The post will appear in your live feed. Notice also that the post from my Group 
appears as a post from me personally and displays my profile picture and a link to my 
name. 
 

 
 
 
There is also a second way to share. Instead of posting to your profile you can “Send 
a Message Instead”. It works the same for both Groups and Fan Pages. 
 



Advantage - Tie 
 
Activity 
 
Posts to the Group and Fan Page walls and certain activities are sent to group 
members and fans. 
 
When you join a Group or Fan page it’s published in your activity feed. 
 
Advantage - Tie 
 
Visibility and Search 
 
Fan Pages are visible to the public and are indexed by the search engines. This means 
that anyone can view the Fan Page, it can be found through search on Google and has 
SEO value.  
 
Another advantage is that you can get a “pretty” or unique URL for your Fan Page. 
All you need is 25 fans. 
 
Here’s the Fan Page for my home town of Niwot, Colorado – 
www.facebook.com/niwot (how’s that for a great URL). 
 

 
 
Groups are only visible to Facebook members who are logged into Facebook. You 
can’t get a pretty URL and much of the content on the site is not indexed by the 
search engines. This may change as you can open up privacy settings for your Group.  
 
Advantage – Fan Pages 
 

http://www.facebook.com/niwot�


Applications 
 
You can add applications to Fan Pages but not to Groups. 
 
This is a huge advantage as you can custom your Fan Page with FBML, add contact 
capture forms and thousands of applications 
 
Advantage – Fan Pages 
 
The Winner 
 
 I don’t want to give you a “it depends” answer but it really does depend. Why do you 
want the Group or Fan Page? How large will it get (remember the 5,000 member rule 
for Groups)? 
 
I get the best return from my Groups as I found that the most important feature for 
me is the ability to mass email the Group. Most marketers prefer Fan Pages but I’m 
going to stay with the minority and vote Groups. 
 
Winner – Groups 
 
About Ross Hair 
 
Ross Hair is bald, a fan of real estate social media and chief experimenter at Social 
Media Marketing Camp. 
 

http://smmcamp.com/�
http://smmcamp.com/�

